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As digital marketing undergoes rapid transformation, businesses in the Middle East are
increasingly turning to data-driven strategies to remain competitive. Dawn Kubicek, Founder
and CEO of Leaders inDigital, has been working in the field for over two decades,
specialising in SEQ, paid media, strategic consultancy, and data analytics. She established
the region’s first female-led SEO consultancy, focusing on helping businesses optimise their
digital presence.

With digital ad spending projected to reach US$728.7 billion globally in 2024—and MENA's
internet ad spend expected to grow from US$4.4 billion in 2020 to US$7.9 billion by 2024—
the importance of effective search marketing is increasing. However, the rise of Al-driven
search platforms is changing how businesses approach visibility and engagement online.

In this op-ed for Tech Revolt, Kubicek explores how Al is shaping search marketing, the
challenges businesses face in adapting, and the strategies they need to consider in an
evolving digital landscape.
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Al is not replacing SEO, paid, or organic search marketing — it is revolutionising it. The key to success lies in proactive
adaptation, relentless innovation, and strategic Al integration. Brands that fail to evolve risk irrelevance, while those that harness
Al will dominate the future of search marketing. Al is making search more personalised, predictive, and omnipresent. Here are



the key developments that demand immediate action:

1. Al-Driven Search Platforms

Al-powered search engines are fundamentally altering user experiences by delivering hyper-personalised and contextually
relevant results. These platforms analyse user behaviour, preferences, and engagement patterns to serve dynamic, tailored
content that drives higher conversions. To remain competitive, businesses must aggressively optimise for Al-led search and
establish a commanding presence across multiple platforms before competitors do.

2. Gontent Depth For Search Al

Generative Al is rapidly changing search behaviour by providing instant, Al-generated answers, significantly reducing organic
website traffic. To counter this, brands must pivot to creating authoritative, high-value content that Al alone cannot replicate. The
focus must shift from keyword stuffing to deep, insightful, and experience-driven narratives that establish brands as industry
leaders.

3. Search Everywhere Marketing

The days of Google dominance are fading. Consumers now rely on social media, voice search, Al assistants, and e-commerce
platforms to find information. Brands that fail to establish a strong, adaptable presence across TikTok, Instagram, Amazon, and
Al chatbots will be left behind. Success depends on mastering platform-specific algorithms and optimising content for
diversified search behaviours.

4. Al-Optimised SEQ Strategies

Traditional keyword-based SEO is obsolete. Al prioritises context, intent, and user experience. To thrive in this new reality,
businesses must overhaul their SEO strategies, focusing on:

Technical supremacy: Lightning-fast site performance, seamless mobile responsiveness, and structured data integration.
Content dominance: Deep, authoritative articles that provide unique value, rather than superficial keyword-laden posts.

Engagement maximisation: High dwell times, meaningful interactions, and strong social validation signals.

5. Zero-Click Searches & Al Answer Engines

Al-driven search engines are increasingly providing instant answers, significantly reducing traditional website traffic. Brands
must move beyond outdated click-through metrics and rethink success by prioritising:

Brand presence in Al-generated answers.
Advanced structured data and schema markup to influence Al search rankings.

Strategic user-generated content (UGC), authentic reviews, and authoritative mentions to boost Al-driven recommendations.
(Source: Neil Patel)

6. The Rise Of SearchGPT In Al-Driven Search

SearchGPT is rapidly emerging as a dominant Al-driven search assistant, leveraging real-time data, conversational Al, and
predictive analytics to refine search results. Unlike traditional engines, SearchGPT prioritises engagement-driven ranking —
focusing on dwell time, interactions, and contextual relevance. Businesses must immediately adapt by providing:

Rich structured data to enhance Al comprehension.
Highly interactive content that fosters deeper engagement.

Authoritative insights that align with Al search priorities. (Source: Google Women Techmakers Event)

Key Takeaways

Al is not just reshaping search marketing - it is redefining digital dominance.

Traditional SEO is fading — success depends on intent, engagement, and content depth.
Search is decentralised — brands must master social media, voice, and Al-driven platforms.
Zero-click searches are the new reality — brand presence in Al-generated results is essential.

Businesses that fail to leverage Al tools will fade into obscurity — those that embrace Al will lead the future.

Al is not a threat — it is the most powerful tool available to marketers today. Those who seize the opportunity will not only stay
relevant but will set the gold standard for the future of search marketing.



